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are, how they work within business and what
clients could be expecting from us.
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EVENT SPONSORSHIP: THE 2020 GUIDE

Sometimes event sponsorship can mean the difference between a widely successiul

evenl and a gul wrvn::hing Fanlore, Check out thas article 1o learn bhesi Ihrjll_'ﬁl_'i'!': lor
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10 Types of Sponsorship
Packages Big Brands Love

The numbers don't e businesses are Increas) "'E:I}' invested in [||'||‘.|-.~.-;'-':||:|I evenis. In Tact
over 41% of marketers believe eveni |'.|;,:|'h|'[|||_t: is the mast eflective channel [oF |||"'.'i||_t:

b sinmess oulcomeEs,

AS EVENLs caplure greater and great shares of marketing budgets across indusiries, one

thing iz certain—event sponsors will play a critical role in growth




From this reserach I began to make a list of
clients that I belived would be appropriate to
contact and would be a suitable fit for the event.
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Having created my list of clients I received the
sponsorship letter from the creative team, which
I began send out at the earliest oppurtunity.

g

University of Chestar,
Fashion Marketing and Communication
CLASS OF 2020

Dear Sir or Madams,

1 am writing on behalf of the University of Chester, Fashion Marketing & Communication
students, Class of 2020.

June 18th, 2020 will sees the launch of 11 new talents into the world of Fashion, - not an sasy
world to try and break into, but one they have besn working on taking for ¥ intense years.

Amongst these talants are varied specialisms,; such as Journalism, Brand Development, PR,
Styling, Fashion Film, to names a faw.

Az you might imagine, the launch of the students and showoasing of their woark will takes up a
great deal of their time and finances (equipment, venus hire, catering, transportation), with their
hope being to create a celebration of themselves, but also a celebration for their family, industry
and anybody who would like to attend, to enjoy.

We're aware that sponsorships can be difficult to commit to, especially those of monetary valae.
Howevear, without help, the students, who have worked so hord specialising their craft and
perfecting their work, won't be able to got the launch off of the ground amd prove themseives to
the heights of their capability.

With that being said; a sponsorship of any capacity would provide an incredible opportunity for
the students (for cxample, pledging to help with the transportation [man with a van?); or with
equipmaent [Is anybody & DJ7], marketing and advertisoment?).

Sponsorships on monstary value will be used to bring together the launch in regard to securing
thiz perfect venus, allowing students to have work professionally printed to take forth with them
to Graduate Interviews, as wall as to halp with catering.

As a course; a zine both digital and physical is baing created to suppoert the coarse and redafine
what it is our students have boan creating,; as well as saxploring what previous students achiaved
and whare they are now.

You, as a sponsor; you will be promoted through the launch through a media wall; video support,
as wall as being included in a media section in the zine = copies will be available for you to taks

with you,

As sponsors; you would be invited alang to the launch, and be eradited as a sponsor of the
avaning, giving you tha apportunity to mesl our currant third years, mingles with industry ang aur
pravioua grodustss, wa intand o includs you svary stap af tha way, allowing you o mast thoos
yau'ra halping.

Evarything and anything would bs appresiabad.
Kind Regards, and wa hops to sas you of the launch of sur studsmis.

Rivarana Boyls
rR EIl University af

AP Chester
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University of Chester Fas... 20/02/2020
To whom it may concern, | am writing o ...

ul

hello@wattleanddaub.studio 1}
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing o ...

ul

salon@maodehairsalon.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing o ...

ul

jr@jamesrobertsdesign.com 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing o ...

ul

hello@thecheshiremag.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ull

hello@madeincheshire.co.uk 1}
University of Chester Fas... 20/02/2020

Filter ~~

hello@madeincheshire.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

enquiries@theicecreamfarm.co.uk 1]
» University of Chester F... 20/02/2020
To whom it may concern, | am writing to ...

ul

chester@lush.co.uk 1]
» University of Chester F... 20/02/2020
To whom it may concern, | am writing to ...

ul

info@dollbeauty.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

info@flowercup.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

info@inkedupchester.co.uk 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

info@blueplanetaquarium.co.uk 1]
University of Chester Fas... 20/02,/2020
To whom it may concern, | am writing to ...

ul

j.rushton@chesterzoo.org 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

j.brown@chesterzoo.org 1]
University of Chester Fas... 20/02/2020
To whom it may concern, | am writing to ...

ul

w.condliffe@chesterzoo.org 1]
University of Chester Fas... 20/02,/2020
To whom it may concern, | am writing to ...

ul






University of Chester Fashion Marketing and Communications Launch i1 [

MNight Sponsarship
University of Chester Fashion Marketing and Communications Launch

, , W1~
.. Studip 204 i MNight Sponsorship
> To whom T mey concern,  am writi ~q to voo on behalf of the students sudyi. . Tru 200022020 13:24
- Studio 204 l
Lsh Chester ~cresherid lush.co, g ’ ) : To whom it may concern, | am writing to you on behalf of the students studyi... Thu 20/02/2020 13:34
LC e rmrmon 16 OO AT
You
Touch Developments <lcartwnght@touchdevelopments.co.uk: 9
Hello Lucy, LC e J °F S 9 9
- Tue 25/02/2020 12:16
As a Ccompany we don't soonsor such events. I'm sory we Can't lwelp wvou bat wish ywou all fou s
the best. Good Afternoon Lucy,
Yaure atrir We really appreciate you takig the time to contact Touch Developments and would happily support
your event.
To discuss this further please could you contact us via telephone, which is listed below.
"ank wou for your respanse M, thenk vou. 1ank you SmyeAay
Nk you YUl FES ‘ 1EME ! ¥ . We lock foward to hearing from you soon.
= Are the suggestio~s above helpfuli es o Kindest regards,
Lee Cartwright
Company director
"« Reaply
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SLIDE ONE

Hi, my name is Lucy Cartwright and I am a part of project
management team Project Comms, within the team my job role
is that of looking after and finding sponsors and sponsorships.
When first deciding what which team to be in it was very dif-
ficult for me as I feel that my strengths lie in both the creative
aspect and in business, so this decision was that of a tricky one.
However, I chose the project management team as I wanted

to expand on my business skills and broaden my mindset for
going into industry.

I also felt that being on this team would help me even more
when going into a career after University.
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SLIDE TWO

My job role within the team is that of sponsors and sponsor-
ships so I will be talking you through my process, such as what
I have done in my job role and how I have adapted and learned
new skills throughout.

The first step when being given the job role was looking into
what sponsors and sponsorships were, I already had a vague
understanding of this from seeing the likes of sponsorships
through social media, but I wanted to gage how this would
work as a business aspect.

Researching into how you gain sponsors and what people are
expecting when you offer to sponsor them was a key element
and I believed this to be extremely important for so that I could
be sure I was asking the right type of people.

This then led me into finding the right kind of clients,

I’ve felt this was especially important due to fashion marketing
and communications at the university of Chester being a fairly
new course and so we wouldn’t want to associate ourselves in
the wrong way through the people we contact or who we could
be sponsored by.

Another important aspect I realised when looking for clients
was to look locally, keeping within the Chester and surround-
ing areas.

This gives the sense of having a local businesses supporting
and making it more likely for these businesses and brands to
be willing to support the launch night as it gives the notion of
supporting the local community.

r 2 |

SPOONSDORS/SPONSTPRSHEFPS

[

—

—

\



SLIDE THREE

Once I had established a database of 30 to 50 clients I went
ahead and contacted the creative team for their sponsorship let-
ter, so that this could be sent out as soon as possible to ensure
the clients had the most amount of time possible to respond.
When contacting the creative team there were some difficulties
in receiving the sponsorship letter when originally planned and
so because of this delay I had to change the date I would have
intentionally sent out the emails to clients.

Due to this I had to confer with the individual whose job was
that of industry contacts within my team, so that we would be
sending our emails on the same day and keeping everything
cohesive.

I feel that this complication was really helpful as it showed
that things don’t always run smoothly and they are often out of
your control, giving me a real eye-opening moment that I was
able to adapt to and overcome.

2D

© Sentltems * Filter

—
info@escapismchester.co.uk
University of Chester Fash... 20/02/2020

To whom it may concern, | am writing to ...

Hotel@ChesterGrosvenor.com 1]
University of Chester Fash... 20/02/2020
To whom it may concern, | am writing to ...

mpcsales@magprint.co.uk [}
University of Chester Fash... 20/02/2020
To whom it may concern, | am writing to ...

press@blurb.com [}
> University of Chester F... 20/02/2020
To whom it may concern, | am writing to ...

team@mixam.co.uk [}
University of Chester Fash... 20/02/2020
To whom it may concern, | am writing to ...

University of Chester Fashion Marketing and Communications Launch Night
Sponsorship

"
s

o

Studio 204
Thu 20/02/2020 13:14
Hotel@ChesterGrosvenor.com ¥

To whom it may concern,

| am writing to you (
University of Chest¢

As we are still a sm:
truly memorable.

There is an attaches
further questions yc

I look forward to he

Best wishes and kir
Lucy Cartwright

Studio 204

Reply

'\mumc‘.'

oV

=/
/

\ SHlease Jon't
s

\

4

-
—

L _

—

l

o7



SLIDE FOUR

When I had sent the sponsorship letters, I receive three re-
sponses, two from property development companies within the
Midlands and one from a start-up fashion brand.

I decided to only accept the offers of sponsorship from the two

development companies and rejected the one from the clothing
brand.

My reasoning for this was because they had requested to have
their clothes featured at our event, even though this would have
been a brilliant opportunity I felt that because we didn’t know
the quality of their clothing or how high their expectations

were I believed it would be better to avoid.

I also didn’t want it to be of any confusion to the guests who D E \/ E L O P I\/I E N | S
were at the event as the venue could become overcrowded cre- :—\ﬁ
ating possible difficulty in understanding the work they were
supposed to be looking at.

But most importantly I didn’t want someone else’s brand to

take away from the importance of our event or the work that

our students had created as this is a real poignant moment and
a poignant year for everyone. spnl\lsn.:‘ls / SP“]\[S““S"IPS
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SLIDE FIVE

From this job role and the entire process, I’ve been able to
adapt on many of my skills and learn many more.

One of the most important has been my researching skills that
have developed hugely, in terms of looking for the clients and
establishing the type of people that we are wanting

I feel that these developed skills will be really important when
going into industry, such as creating a client database or an
ideal consumer.

I have also focused a lot on my communication skills by work-
ing with people who are easy to work with and who can per-
haps be difficult.

This can always happen in industry and I think it’s a real help-
ful moment for me in terms of taking the step into industry and
working with people that perhaps you aren’t always comforta-
ble with.

Finally, a huge thing that I’ve gotten to learn develop skills in
1s my teamwork.

Due to the current circumstances my team and I have focused
a lot on using technology to help improve our work and still
communicate in the best way possible.

Over the past few weeks we have had many team video calls
talking about work with someone taking the minutes each time,
we have also been messaging and conferring constantly about
different elements of the project.

We have worked extremely well as a team and our work shows
that in how everything is very cohesive and professional.

I think that this process has really helped as it shows that you
can adapt to anything even in difficult circumstances and I
think that our teamwork has showed how well we have done
that but also shows our team commitment.

There have been few issues with communication but those
have been easily overcome and solved through messaging, but
overall our work as a team has been really concise.
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SLIDE SIX

I found this process particularly helpful as the career that I
would like to go into after University is that of a fashion stylist.
Initially I didn’t realise how important this business role would
be for me but when thinking about how fashion stylists make
their money and how they collect clients this business role has
provided me with a great deal of new understanding.

The fact that I’ve been able to work alongside lots of people
has helped me adapt my skills and my realization towards my
career path, as well as putting me into the business mindset
that [ was hoping to gain when joining the team.

I now believe I am on the right path for going into and feel
extremely grateful to have been on the business team as it has
made me feel very prepared in looking to the future.
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As an extra element to our agency work and teamwork
we as a team each filmed our presentation to resemble
how this would originally have been done as well as
showing the team’s determination in creating a solid
portfolio of work.
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During the project we have had some difficulty with
one team member who wouldn’t answer messages or
group calls, and so we as an agency sent her an email
expressing our concerns and also providing a clear out-
line of deadlines for certain parts of work. This proved
to be extremely successful as she replied to us the same
day and apologised for the lack of communication,
since then we have not had any further issues.
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